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HUMANITY, HUMILITY & HUMOR
EXPRESS DIFFERENTLY
DEMOCRATIZED CREATIVITY
COMMUNITY INSPIRES COMMUNITY
BRAND TRENDS = BRAND NEWNESS
REALNESS + ASPIRATION
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MINI COOPER TEACHES DOGS TO DRIVE
HTTPS,//WWW YOUTUBE.COM/WATCH?V=BWAKOJBUHZKET=3S

CHEVY SILVERADO AND WALTER THE CAT
HTTPS;//WWW.YOUTUBE.COM/WATCH?V=BFUHFVZSGHC

DRAW KETCHUP
HTTPS;//WWW.YOUTUBE.COM/WATCH?V=APOGHHINSZM

FIATAD 1971 REMY JULIENNE
HTTPS;//WWW.YOUTUBE.COM/WATCH?V=PMZXUXKOV-8

LOVEABLE LINK

CRAZY SELFIE FROM HONG KONG SKYSCRAPER
HTTPS,//WWW YOUTUBE.COM/WATCH?V=82SDKIKINVI

LGOLEDRROLLABLETV
HTTPS,//WWW YOUTUBE.COM/WATCH?V=CRUDXSADAKC

EBAY MOTORS BRANDED CONTENT
HTTPS,//WWW.YOUTUBE.COM/WATCH?V=NTS_QSWVPYK



https://www.youtube.com/watch?v=BWAK0J8Uhzk&t=3s
https://www.youtube.com/watch?v=bfuhFvZsgkc
https://www.youtube.com/watch?v=APoGHH1Ns2M
https://www.youtube.com/watch?v=pmzxuxKQv-8
https://www.youtube.com/watch?v=82SDk1kInvI
https://www.youtube.com/watch?v=cRUDxSAdaKc
https://www.youtube.com/watch?v=NtS_q5WVpYk
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