
THERE ARE NO

PASSENGERS ON


SPACESHIP EARTH
WE ARE ALL CREW



I HATE WORKHATE



90%
LOVE IT+ PRODUCTIVITY



40%
MILLENNIALS "FEEL GUILTY" FOR USING ALL OF THEIR VACATION DAYS



LOCATION
DIGITAL

NOMAD



FUTURE ARRIVES EARLY







CLOSER COMMUNITIES
68% BRANDS TO BE KIND

72% SUPPORT SOCIAL ISSUES

70% GIVE BACK TO LOCAL COMMUNITIES




EMOTIONALLY EMOJI’D
😭

😉
😂

😍
😊🤣

😞

😄
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COMFORT





CONVENIENCE



TO VIP EXPERIENCES



DOOR TO DOOR RETAIL



NOSTALGIA



+25% READING

+91% BAKING

+942% BEDTIME STORY



$1.7B



$3.6B



IPOD ON IPHONE



74% JOY
IN THE LITTLE THINGS



CONSTANT STATE OF FUZZY

MENTAL HEALTH CHECK



45% FOUND IT EASIER TO TALK
1/3 TALK ABOUT MENTAL HEALTH



BELIEF BELIEF

CARE CURVE
?

PERSONAL



25

BRACE FOR A FURTHER TIDAL WAVE OF CHANGE



WHY?



INTERNET
SOCIAL

COLLABORATION
AUTONOMOUS

WELLNESS
SPACE



4TH
INDUSTRIAL REVOLUTION



STEAM



ELECTRICITY



COMPUTING



INTELLIGENCE



TRANSFORMATION
THE OPPORTUNITY



😳😉
FOCUS ON TRUST



PEOPLE BRANDS



360
FOCUS ON ECOSYSTEM



PERSONALIZE

CUSTOMIZE

HUMANIZE

TECHNOLOGY



FULFILLED EXPERIENCERS

ACTUALIZERS

ACHIEVERS

MAKERS

STRIVERS

STRUGGLERS

BELIEVERS

RESOURCES +

RESOURCES -

ACTION - ACTION +

©Harvard

PSYCHOGRAPHICS



OMNICHANNEL
ECOSYSTEM



BEHAVIOR
TECHNOLOGY CHANGED



NEEDS
BUT NOT



THE CONNECTED HUMAN





TIO



127
PER SEC

OND

PRODUCTS ADDED 
TO THIS CATEGORY 



©Teddy the Guardian







©flic



©DuoSkin/MIT Media Lab



©DuoSkin/MIT Media Lab



©Stuff TV



FEEDBACK



BRANDSOUND



<600
©jawbone



©withings



©huawei



©tag heuer



©LG



©LG



©withings



©fitbit



©fitbit



©apple



©fitbit



©Dot inc.



©pavlok



©glam



©iglam



VIRTUALLY REAL



PROMISE OF CONTENT BASED ON EMOTION



AR WINS = FAST, UPDATABLE, SHAREABLE



©Magnifier NEObear





ASSISTED REALITY



© bang & Olufsen

SCREENS BLEND IN



© Samsung



© Samsung



© LG



BUILT-ININTELLIGENCE



SO WHAT?



PROMOTION

PLACE

PRODUCT

PRICE

FOUR “P’S”THE OLD



PARTNERSHIP

PERFORMANCE

PLATFORM

PEDIGREE

FOUR “P’S”THENEW



BRAND

ADS

FIELD

PR

ONLINE
PRINT

TV

ENVIRON

ADVOCACY
SOCIAL

BLOG

INCENTIVES

ADS

FACEBOOK

TWITTER

MOBILE

APP
WEB

CONSUMER
EMPLOYEE

COUPONS

GIFTSCONTESTS

IN-STOREBRANDED

TRADE

GUERRILLA

POSPRODUCT

TRIAL

POPUP

MOBILE

EVENTS

STREET

BUZZ

MEDIA

BLOGGERSPLACED

EDITORIAL

MICRO VIDEO

SITES

BLOGS BRANDS

BRANDED

PARTNERS

OTHERS

ONLINE



DATA & INTELLIGENCE

SOUGHT AFTER



IS DATA THENEW OIL?



WHERE’S THEREFINERY?



SIGNALS

ABOVE NOISE



IT’S ALL ABOUT

SIGHT, SOUND & MOTION = 

EMOTION



KIDS ARE BORN CONNECTED



CONSUMERS

CONSUMING

CONTENT



CREATOR

CRITIC

CURATOR



/GENERATION



©MADS NORGAARD




©MADS NORGAARD




GENERATIONWE



OPEN SOCIAL

V’S CLOSED NETWORKS





©dior


LIMITED EDITION

DIOR, ONLY 
AVAILABLE ON 
WECHAT

SOLD OUT.



ADVOCACY V’S AWARENESS



WHELMING
OVER

UNDER

SEARCH IS



6TH LARGEST CONTRIBUTOR TO STRESS?

MEDIA OVERLOAD







DIGITAL DETOX
“FELT MORE PRODUCTIVE”



11 HOURS
©market watch

SCREEN TIME



150+
APPS ON SCREEN TIME



PRODUCTS DESIGNED TO REMOVE TECH



OR SLOW IT DOWN



“PHUBBING”



BRAND FATIGUE
WATCH FOR



EVERYTHING IS ADS



EARTH FIRST



CARBON FOOTPRINT



SUSTAINABILITY



AUTHENTIC













ADS

CONTENT

BEFORE



ADS

CONTENT

AFTER



$487B
GLOBAL CONTENT MARKETING BUDGET IN 2026



ADBLOCKING



BRAND DNA = LONGER ROAD



CARE CURVE
BELIEF ? BELIEF



MAKE PEOPLE WANT STUFF

FROM



MAKE STUFF PEOPLE WANT

TO



FRIENDS OVER ADS
92%



PEER-TO-PEER REVIEWS
88%



74%
WORD OF MOUTH



MOVE FROM

PASSIVE TO ACTIVE



RETURN ON INVESTMENT RETURN ON INVOLVEMENT 



ATTENTION PARTICIPATION



INFORMATION INSPIRATION



CREATING VALUE CREATING MOVEMENTS



BRAND RECOGNITION BRAND LOVE



BOLD
BLANDOVER



©Allblacks/AIG




©McDonald’s




©Lacoste




©Lacoste




©ikea




©coca-cola




©KFC



©KFC



©KFC





BUILD GOOD CONTENT, 
PUT IT IN SMART PLACES



😳😉



STORYTELLING



STORY
PERFORMANCE

FEEL

BRAND FOCUS AREAS



HUMANITY, HUMILITY & HUMOR
EXPRESS DIFFERENTLY
DEMOCRATIZED CREATIVITY

COMMUNITY INSPIRES COMMUNITY
BRAND TRENDS = BRAND NEWNESS
REALNESS +  ASPIRATION



YOU MISS ALL 
“IF YOU OBEY ALL THE RULES

THE FUN”



LOVEABLE LINKS
MINI COOPER TEACHES DOGS TO DRIVE


HTTPS://WWW.YOUTUBE.COM/WATCH?V=BWAK0J8UHZK&T=3S   


CHEVY SILVERADO AND WALTER THE CAT


HTTPS://WWW.YOUTUBE.COM/WATCH?V=BFUHFVZSGKC 


DRAW KETCHUP


HTTPS://WWW.YOUTUBE.COM/WATCH?V=APOGHH1NS2M 


FIAT AD 1971 REMY JULIENNE


HTTPS://WWW.YOUTUBE.COM/WATCH?V=PMZXUXKQV-8 


CRAZY SELFIE FROM HONG KONG SKYSCRAPER


HTTPS://WWW.YOUTUBE.COM/WATCH?V=82SDK1KINVI 


LG OLED R ROLLABLE TV


HTTPS://WWW.YOUTUBE.COM/WATCH?V=CRUDXSADAKC 


EBAY MOTORS BRANDED CONTENT


HTTPS://WWW.YOUTUBE.COM/WATCH?V=NTS_Q5WVPYK


https://www.youtube.com/watch?v=BWAK0J8Uhzk&t=3s
https://www.youtube.com/watch?v=bfuhFvZsgkc
https://www.youtube.com/watch?v=APoGHH1Ns2M
https://www.youtube.com/watch?v=pmzxuxKQv-8
https://www.youtube.com/watch?v=82SDk1kInvI
https://www.youtube.com/watch?v=cRUDxSAdaKc
https://www.youtube.com/watch?v=NtS_q5WVpYk


STAY IN TOUCH 

DAVID@SHINGY.COM

WWW.SHINGY.COM

mailto:david@shingy.com
http://www.shingy.com



